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Howard Lutnick:

Hello, I’m Howard Lutnick, Chairman and Chief Executive of
Cantor Fitzgerald, and I'm also the sponsor of CF Acquisition
Corp VI, or CFVI. I have the unbelievable honor of being a key
part of taking the incredible company, Rumble, public.
I have with me Chris Pavlovski, the Chairman and CEO of
Rumble. He’s going public on Friday, where the symbol turns
from CFVI to RUM. So, Chris, how does it feel to be going
public on Friday?

Chris Pavlovski:

I’ve been waiting for this moment my entire life. It feels surreal.
I always knew it was going to happen, but being in the week
right now is super exciting, and I can't wait to show the markets
now.

Howard Lutnick:

Let’s go back to October 2020. Maybe you can walk us through
the growth rate that Rumble has seen since then, and bring us
up to date to August 2022.

Chris Pavlovski:

Prior to this explosion of growth, we were doing roughly 1, 1.5
million monthly active users. Our first major leg of growth, we
posted 21 million monthly active users in Q4 of 2020. By the

summer, Q3 of 2021, Rumble hit another leg of growth, hitting
an average of 36 million monthly active users on the platform.
Rumble saw another massive leg of growth happen, averaging
an average of 44 million monthly active users in Q2 of 2022.
Then that takes us to now, and what we've seen now is
probably one of the most exciting times that I've ever seen in
running this business. We are now transcending politics. This
has nothing to do with politics anymore. We hit 78 million
monthly active users globally in August of 2022, with 63 million
alone in just US and Canada.

Howard Lutnick:

So, you grew from about 1.5 million users in the third quarter of
2020, to 78 million users in August, globally, of 2022, with 63
million in America? Those numbers are unbelievable. Tell me.
Give me some sense of how does that compare to, like,
Twitter?

Chris Pavlovski:

The last time they reported monthly active users, that I am
aware of, was in 2019. In the United States, they reported 68
million monthly active users. Now, if you look at all the prior
quarters behind that, many quarters prior to that quarter, they
were between the 60 to 70 million monthly active user mark.
That's in the United States. When you compare that to Rumble,
Rumble is posting 63 million in US and Canada. This is huge,
compared to what we're seeing on these other tech platforms.
Then, when you put that against Snapchat, and TikTok, and
YouTube, you really start to get the sense of how big Rumble
really is. I think that's a very underappreciated stat because
most of these tech companies are driving most of the revenue
in the United States, and that US number is very important.

Howard Lutnick:

Twitter, last time they did this, you said Twitter had 68 million
monthly active users. Elon Musk is spending – is fighting about
spending – $44bn for Twitter, and your valuation in CFVI
currently is between $2bn and $3bn. Rumble’s user growth has
been extraordinary, but we know the content has been
exploding along with it.

Chris Pavlovski:

I've been a firm believer, since the very start, that content is
king. Since this massive explosion of growth that we've seen
from 2020, late 2020, one of the things that has consistently
grown, quarter after quarter, is the amount of ingested videos,
uploaded hours of content into the platform.
I truly believe that is a major driver for the watch time and a
major driver for MAUs. When you think of a visitor, they don't
just want to watch a certain segment of videos. They want to
watch cooking videos. They want to watch lifestyle videos.
They want to watch political videos.
We need to have that all at their fingertips, and that’s driven by
the amount of content that is uploaded into this platform. That's
one of the things that we're really, really focused on doing, is
bringing in more content and more diverse content into the
platform.

Howard Lutnick:

Look, I follow Russell Brand. When he starts his talk, he says,
“Welcome, you 5.9 million followers,” so are those 5.9 million
followers now going to be exclusively able to get the content on
Rumble? Or, to the extent it's available anywhere else, is it
Rumble’s choice on where it goes and how it goes?

Chris Pavlovski:

That's right, so they can all find his show on Rumble. All his 5
million-plus fans, on multiple platforms, can now come to
Rumble to watch a show, where that full live stream will be
exclusively on Rumble, and Rumble only. If we decide to put it
anywhere else, that'll be up to us.

Howard Lutnick:

Okay, so let's switch topics a little and let's go to money,
because we've got you going public. CFVI is going to become
RUM on Friday and has a new symbol, and now you’re public,
so tell us about the revenue model. I know we bought Locals,
so you've got a subscription business, got an advertising
business, so maybe explain.

Chris Pavlovski:

One of the buckets is going to be programmatic advertising,
kind of typical to what you see on YouTube and on these other
platforms. On the other bucket, what I think is going to be
unique to Rumble and is going to create an advantage for
Rumble is that creators and brands are now going to have the
ability to work together to create sponsorships and live reads
with their content. I believe this bucket is going to be the
largest bucket of revenue for Rumble in the future.
The other bucket is going to be subscriptions and tipping. That
goes really well with what you see on Locals, where creators
are driving subscriptions for their loyal fans. We see that
actually being the second largest pile of revenue in the future
for Rumble.
So, at the very top, in terms of revenue generating, we really
believe that sponsorships are going to be the biggest, followed
by subscriptions and tipping, and then followed by
programmatic. Those two top portions will be our competitive
advantage at Rumble.

Howard Lutnick:

Massive growth of MAUs, massive user engagement, Russell
Brand, and amazing, exclusive influencers coming on board,
started with politics and end with 18- to 25-year-olds who
probably aren't interested in politics, but creating a massive
social wave. I think you must be feeling pretty good about
going public right now. What good timing is that?

Chris Pavlovski:

Yes. No, you couldn't have picked a better time, that's for sure.
It's quite a unique time, what's happening: what's happening in
the world, what's happening with censorship and what's
happening to freedom of expression.
It's quite a unique time, and I couldn't be more excited to do
this. I’m super pumped about it. We have a lot of winds at our
back. You have those legislation winds at our back right now
on antitrust. There are just a lot of good things happening right
now, and I just couldn't be more proud and excited to take this
on.

Howard Lutnick:

Congratulations, Chris. I'm just delighted to be associated with
Rumble turning from CFVI to RUM on Friday. Congratulations,
Chris.

Chris Pavlovski:

Thanks, Howard.
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Forward-Looking Information:
This Content (and oral statements regarding the subjects of this Content) contains certain forward-looking statements
within the meaning of the U.S. federal securities laws with respect to Rumble and the Potential Business Combination,
including statements regarding the anticipated benefits of the Potential Business Combination, the anticipated timing of
the Potential Business Combination, the products and services offered by Rumble and the markets in which it operates
(including future market opportunities), Rumble’s projected future results, future financial condition and performance
and expected financial impacts of the Potential Business Combination (including future revenue, pro forma enterprise
value and cash balance), the satisfaction of closing conditions to the Potential Business Combination, and the level of
redemptions of CF VI’s public stockholders, and Rumble’s expectations, intentions, strategies, assumptions or beliefs
about future events, results of operations or performance or that do not solely relate to historical or current facts. These
forward-looking statements generally are identified by the words “believe,” “project,” “expect,” “anticipate,”
“estimate,” “intend,” “strategy,” “future,” “scales,” “representative of,” “valuation,” “potential,” “opportunity,” “plan,”
“may,” “should,” “will,” “would,” “will be,” “will continue,” “will likely result,” and similar expressions. Forward-looking
statements are predictions, projections and other statements about future events that are based on current
expectations and assumptions and, as a result, are subject to risks and uncertainties. Many factors could cause actual
future events to differ materially from the forward-looking statements in this Content, including but not limited to: (i)
the risk that the Potential Business Combination may not be completed in a timely manner or at all, which may adversely
affect the price of CF VI’s securities, (ii) the risk that the Potential Business Combination may not be completed by CF VI’s
business combination deadline and the potential failure to obtain an extension of the business combination deadline if
sought by CF VI, (iii) the failure to satisfy the conditions to the consummation of the Potential Business Combination,
including the approval of the business combination agreement by the stockholders of CF VI, the satisfaction of the
minimum trust account amount following any redemptions by CF VI’s public stockholders (if applicable), and the receipt
of certain governmental and regulatory approvals, (iv) the lack of a fairness opinion in determining whether or not to
pursue the Potential Business Combination, (v) the occurrence of any event, change or other circumstance that could
give rise to the termination of the business combination agreement, (vi) the effect of the pendency of the Potential
Business Combination on Rumble’s business relationships, operating results, performance and business generally, (vii)
risks that the Potential Business Combination disrupts current plans and operations of Rumble, (viii) the outcome of any
legal proceedings that may be instituted against Rumble or CF VI related to the business combination agreement or the
Potential Business Combination, (ix) the ability to maintain the listing of CF VI’s securities on a national securities
exchange, (x) changes in the combined capital structure of Rumble and CF VI following the Potential Business
Combination, (xi) changes in the competitive industries and markets in which Rumble operates or plans to operate, (xii)
changes in laws and regulations affecting Rumble’s business, (xiii) the ability to implement business plans, forecasts, and
other expectations after the completion of the Potential Business Combination, and identify and realize additional
opportunities, (xiv) risks related to the uncertainty of Rumble’s projected user metrics and other financial and operating
forecasts and projections (xv) risks related to Rumble’s limited operating history, the rollout of its business and the
timing of expected business milestones, (xvi) risks related to Rumble’s potential inability to achieve or maintain
profitability and generate cash, (xvii) current and future conditions in the global economy, including as a result of the
impact of the COVID-19 pandemic, and their impact on Rumble, its business and markets in which it operates, (xviii) the
ability of Rumble to retain existing content providers and users and attract new content providers and customers, (xix)
the potential inability of Rumble to manage growth effectively, (xx) the enforceability of Rumble’s intellectual property,
including its patents and the potential infringement on the intellectual property rights of others, (xxi) costs related to the
Potential Business Combination and the failure to realize anticipated benefits of the Potential Business Combination or
to realize estimated pro forma results and underlying assumptions, including with respect to estimated stockholder
redemptions, and (xxii) the ability to recruit, train and retain qualified personnel.
The foregoing list of risk factors is not exhaustive. You should carefully consider the foregoing factors and the other risks
and uncertainties described in the “Risk Factors” section of CF VI’s prospectus filed with the U.S. Securities and Exchange
Commission (the “SEC”) on February 19, 2021, its Form 10-Q filed on August 15, 2022, and other documents filed or to
be filed with the SEC (including the definitive proxy statement / prospectus filed on August 12, 2022 in connection with
the Potential Business Combination). There may be additional risks that neither CF VI nor Rumble presently know or that
CF VI and Rumble currently believe are immaterial that could also cause actual results to differ from those contained in
the forward-looking statements.
Forward-looking statements speak only as of the date they are made. Viewers / Readers are cautioned not to put undue
reliance on forward-looking statements, and Rumble and CF VI assume no obligation and do not intend to update or
revise these forward-looking statements, whether as a result of new information, future events, or otherwise. Neither
Rumble nor CF VI gives any assurance that either Rumble, CF VI or the combined company will achieve its expectations.

